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Innovation and New Beginnings:

Messe Dusseldorf Introduces Its New Brand Identity rn
Messe

The new corporate brand stands for modernity and a strong customer focus Dusseldorf

Dusseldorf, November 19, 2024. Messe Dusseldorf, one of the world's most successful
trade fair organizers, is launching the roll-out of its new brand identity today. The evolu-
tionary and memorable visual appearance is based on the repositioning of the corporate
brand. From now on, fresh color accents and modern design elements will further
strengthen the representation of Messe Duisseldorf as a customer-oriented and profes-

sional platform for a wide range of industries.

Behind the new corporate design is the trade fair organizers' new guiding principle “For
those who create tomorrow's business”. With this confident, forward-looking statement,
the company positions itself as a dedicated and relevant partner, aiming to sustainably
contribute to the success of its clients. “Our portfolio comprises more than 20 leading
international trade fairs — we know what it takes to drive business®, says Wolfram N.
Diener, CEO of Messe Dusseldorf. “In a changing economy, it is more important than
ever to bring together innovations, curate trends, and connect people and markets. We
are realigning ourselves to continuously evolve the Messe Dusseldorf experience and
offer our clients a marketplace for long-term success. Our brand identity embodies this

ambition.”

Dynamic Evolution of the New Corporate Design

The new corporate design modernizes the long-established "m" logo with updated colors
and typography. As the central design element, it remains the focus of visual communi-
cation. The distinctive corporate color orange with its high recognition value also contin-
ues to play a key role but is now complemented by the vibrant additional color magenta
and the resulting color gradients. The result is a lively, eye-catching, and unique brand
identity that symbolizes innovation and a fresh start into the future, with a stronger focus

on digital brand management.



"We developed the new corporate identity through an intensive process, and we are
proud of the result. Our brand is a strong statement: it represents what defines us — our
innovative strength, our commitment to partnership, and our promise to deliver excellent
service to our clients®, emphasizes Dr. Andrea Granzddorffer, Head of Corporate Com-
munications at Messe Dusseldorf and responsible for the development of the new cor-
porate identity. The new corporate design will be gradually rolled out across all touch-
points over the next 18 months, with all materials, building signage, the logo in the city-

scape, and promotional items replaced step by step, adds Dr. Granzdorffer.

The new brand identity was created by the Cologne-based agency rheinfaktor which was
honored at this year’s German Brand Award with the highest accolade "Best of Best:
Brand Strategy of the Year” in the category "Excellence in Brand Strategy and Creation";
it was also named the winner in the "Brand Design — Corporate Brand" category.

The Messe Dusseldorf Group

Messe Dusseldorf is among the most successful trade show organizers worldwide. It hosts
around 40 trade shows, including 20 leading international ones, at its 613,000-m2 exhibition
center in Dusseldorf, Germany. Across 18 halls, international market leaders and top decision-
makers of various sectors get together every year in order to present and discover innovations,
to exchange ideas and to network. Messe Diisseldorf’s sectors of expertise include: “Machin-
ery, Plants and Equipment,” including metallurgy and foundry technology (inter alia drupa, K,
interpack, glasstec, wire and Tube); “Retail, Trades and Services” (EuroShop, EuroCIS, Pro-
Wein); “Health and Medical Technology” (MEDICA, COMPAMED, REHACARE, A+A); “Life-
style and Beauty” (BEAUTY, TOP HAIR); “Leisure” (boot, CARAVAN SALON); and “Mobility”
(XPONENTIAL, Flotte!). Completing this lineup are numerous conventions, corporate events,
conferences and meetings by subsidiary Diisseldorf Congress. Abroad, Messe Dusseldorf or-
ganizes more than 70 events. The corporate group’s global network encompasses 77 foreign
representatives for 142 countries — including seven international subsidiaries.
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