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A RETROSPECTIVE

BUSINESS WITHOUT SUBSIDIES

MESSE DÜSSELDORF GROUP: MESSE DÜSSELDORF GMBH:

INTERNATIONALITY/FOREIGN BUSINESS

Increased sales, high profitability, 
solid foundation for the future

Pioneered the Eastern business for Messe Düsseldorf 
in Moscow, expanded portfolios, extended international 

distribution structures, made Düsseldorf's No. 1 trade 

fairs more international 

GROUP SALES

€ 378.5 M
2019

€ 56.6 M 
2019

EQUITY RATIO 
OF THE GROUP

CONSOLIDATED 
PROFITS

GMBH SALES EQUITY RATIO 
OF GMBH

GMBH PROFITS

SAVE FOOD

Co-founder of the initiative against 
global food loss and waste

SPORTS SPONSORING/
GERMAN HOUSES AT OLYMPIC GAMES

PARTNERS 1,000 MEMBERS
 Food & Agriculture Organization (FAO)

 United Nations Environmental 

 Programme (UNEP)

 Messe Düsseldorf

companies, associations, 

NGOs, research institutes

ACTIVITIES
 Studies on food losses

 Local projects in developing 

 and threshold countries

 SAVE FOOD Meeting to connect 

 all relevant actors

 SAVE FOOD Exhibition 

TRIGGERED DIGITAL TRANSFORMATION

Paved the way for a digital Messe Düsseldorf

MESSE DÜSSELDORF 2030

Building of new Hall 1 and South Entrance,
building of new Halls 8a + 8b, building of 

North Entrance with direct connection to 

subway station "Arena/Messe Nord", 

complete modernisation of Halls 4, 5, 

10, 11, 12, 13, 14

DEVELOPMENT OF PREMISES

… MATCHMAKING, 

TRADE-FAIR APPS, 

ONLINE ORDER SYSTEM … 

… DIGITAL SIGNAGE, 

INTERACTIVE HALL MAP,

DIGITAL EXHIBITOR PASSES … 

 In 1995 Messe Düsseldorf launches one 
 of the world's first trade-fair websites 
 for drupa
 Today trade fairs operate online 
 365 days a year

 Just under 100 % digital sales 
 of exhibition space, services, etc.  
 80 % share of visitor tickets sold online
 Digital services are constantly updated 

 and developed further 

… AND OTHERS ARE TO FOLLOW.

PLASTICS & 
RUBBER (K)

PROCESSING 
& PACKAGING 
(INTERPACK)

METALS & FLOW 
TECHNOLOGIES 
(WIRE & TUBE)

HEALTH & 
MEDICAL

TECHNOLOGIES 
(MEDICA)
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Strategic Reorientation: 
Foundation of the four Global Portfolios  

as a international growth focus 

€ 368.9 M
2004

€ 34.2 M
2004

€ 344 M
2019

€ 50.8 M
2019

€ 313.2 M
2004

€ 20 M
2004

66 %
2019

34.4 %
2004

64 %
2019

37 %
2004

6.4 %
2004

14.8 %
2019

6.4 %
2004

14.9 %
2019

GROUP PROFITABILITY GMBH PROFITABILITY

SYDNEY 2000 
OLYMPIA

ATHENS 2004
OLYMPIA BEIJING 2008

OLYMPIA

TURIN 2006
OLYMPIA

SOCHI 2014
OLYMPIA, 
PARALYMPICS TOKYO 2021

OLYMPIA, 
PARALYMPICS

RIO 2016
OLYMPIA, 
PARALYMPICS

VANCOUVER 2010
OLYMPIA, 
PARALYMPICS

LONDON 2012
OLYMPIA, 

PARALYMPICS PYEONGCHANG 2018
OLYMPIA, 

PARALYMPICS

SALT LAKE 
CITY 2002 

OLYMPIA

 Acquired contract with German Olympic Sports Confederation 
 (DOSB) and Deutsche Sport Marketing (DSM) and developed the 
 concept for the German Houses as platforms for representatives 

 from sports, business, media, society and politics during the 

 Olympic Games and from 2010 also for the Paralympic Games 

 special respect and high appreciation for disabled sports 

 trustee at Deutsche Sporthilfe 

 member of the board of trustees for NRW Sports Foundation

NUMBER OF FOREIGN TRADE 

FAIRS PER GLOBAL PORTFOLIO

www.save-food.org
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EXHIBITORS 

FROM ABROAD

VISITORS 

FROM ABROAD

EXHIBITORS AND VISITORS FROM …

 NUMBER OF FOREIGN 

REPRESENTATIONS

FOREIGN REPRESENTATIONS FOREIGN REPRESENTATIONS

COUNTRIES COUNTRIES

COUNTRIESCOUNTRIES


